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J&L Communications is a B2B marketing and communications consultancy. We partner with communicators
and marketing executives to help them do their jobs better with our agile approach and deep expertise. We
develop and execute impactful campaigns that see the light of day.

We are a small business with big business experience and a global reach. We have decades of experience
working in house at large organizations and within global agencies. Our clients range from Fortune 500
companies to start-ups, spanning professional services, financial services, technology and healthcare. J&L
Communications is a New York State and WBENC-certified Women Owned Business founded in 2013.

Our team partners with you to develop the right strategy

Everything we do starts with your specific business challenges. We integrate into your team, listen to your
needs and work alongside you to strategize and execute marketing campaigns, build better communications
practices and provide agile counsel and insight as your market evolves.

We are agile

We provide the services and counsel you need to develop and deliver better marketing and communications
programs and processes. Our team of flexible, and digital-first experts cross industries and have deep skillsets
in their respective fields. We also understand business doesn’t always run 9-5, campaigns shift in a changing
world. With us, you can expect fast, seamless access to our expertise and quick strategic thinking. No fuss. No
waiting. Just the right people at the right time

We have a proven track record of helping organizations successfully reach and engage audiences

around the business-critical issues of diversity, equity and inclusion. And as a minority-owned

company ourselves, we’re perfectly placed to ensure every communications program we develop

in this area 1s authentic, relevant and effective. Whether it’s smart strategic counsel, world-

class delivery or both, our work creates a lasting impact for your business. ]6@? L.CO



I h e V alu e People are increasingly looking to buy from and work for organizations

that share their values around diversity, inclusion and social justice.

d J&L Communications is certified by The Women’s Business Enterprise
U ‘ e rln g National Council (WBENC) the most widely recognized and respected

certification for women-owned businesses in the U.S.

You and your clients, benefit from the heightened levels of innovation and
competition found among smaller businesses like us and gain first-mover
We. . advantage on cutting-edge technologies. And, crucially, it helps you and your

clients boost resiliency and agility in the face of disruption, a key competitive

ACtas an extension of your team advantage in today’s unpredictable world.

Tap into the senior experts you need, when
you need them
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Make you look good



We are diverse

thinkers

Our diverse team of marketing communications practitioners spans time zones and operates with a global mindset. J&L Communications intentionally built
an international team across several countries and continents, creating a pool of diverse thinking. With 30% minorities across the globe, diversity is one of our
greatest strengths, and together the nearly 50 of us join forces daily to uphold our shared commitment to mutual respect in everything we do. The more
different communities we work across, the more different points of view we have and the greater the sum of our parts as a business; professionally, creatively,
culturally, socially and ethically. As a women owned business and a diverse supplier we understand the importance of working with the right teams to reach
the right audiences.

At J&L there is an environment of inclusion and belonging. We engage all team members, encourage and create a safe space for discussions, focus on
listening and offer real choices and opportunities.

We promote D&I within our organization

e  We make diversity hiring an integral part of our overall business identity.

e  We use inclusive language in our job postings, and our company communications.

e  We focus on non-traditional candidates when hiring. We aren’t just looking at job candidates from elite universities or who come with referrals from
trusted colleagues, friends, and family members.

e  We work with a network of partners, some in lower to middle income countries giving them a chance to scale their business with us and reach their full
potential and gain more opportunities.

e  We are helping guide Fortune 500 companies on how to communicate both internally and externally about their Supplier Diversity programs and the
impact they make. As a small, women owned business, we sit on both sides of the fence creating our own culture and working to help big companies

change and improve their culture. J 8L
.CO



How we work

Audience

Objectives

Strategy
* Messaging

e Content

Tactics,
tools and
technology

e Channels
e Deliverables

e Measurement

Putting 1t
all together

* Campaign
architecture
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How we work: Creative

Infographics
and visual representation
of the campaign

Creative solutions
* Infographics

 Data visualization
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economic opportunities for
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How we work: Creative
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How we work: Creative and content
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How we work: Creating awareness

Social audits
and training

As we identify the right people, we conduct
audits of their digital presence and then tailor
and run a training program. This can be
one-to-one, one-to-many and include profile
and content support as required.
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How we work: Creating awareness through
content

Social for
eadership

We research, write and post for
several executives across a number
of industries to raise their profile
and secure them as a thought leader
in their industry. We also strategize
on key themes and topics for longer-
form posts.
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Kristin Malek - Global Director of Business Diversity, CDW

Over the last 18 months, the Covid-19 pand "s impact on b 3 and
families has laid the d for an ung dented of bow we live and
work. As we rebuild our ecomomies, we know that it's more important than ever before to

create diverse, inclusive and g le workplaces and s. In the business world,
that often translates into diversity targets for hiring, promotion and executive or board

participation. Supplier diversity isn’t always a part of that coaversation but, given its
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How we work: Creative
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How we work: Creative and content
ECONOMIC

Solution based el
content

CDW’s Economic Impact report:

The past few years have been challenging for businesses but
research we mined shows that diverse suppliers continue to
be a driving force to improving the global economy.

COW's
DIVERSE SPENDING

=Y

To that end, we utilized the data to write the narrative and
develop the creative for an annual report that we then T wowse
transitioned into a digital magazine for ease of sharing on the ke L

website, social, with clients and with sales teams.

COW'S DIRECT ECONOMIC IMPACT AT
SMALL AND DIVERSE SUPPLIERS
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How we work: Creating awareness through content

Supporting

e Lisa Caldwell
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Establishing and appointing an elite board is essential for the manufacturing industry, Executives should consider four key changes when
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